[bookmark: _GoBack]				           ABSTRACT
This book chapter examines the impact of family dynamics on entrepreneurial intentions and self-efficacy. It investigates the role of parental influence, family support, family business background, and family values and norms in shaping entrepreneurial intentions. The concept of family dynamics refers to the patterns of interactions, relationships, roles, and communication within a family system. It encompasses the ways in which family members relate to each other, the roles they play, and the communication patterns they use. Family dynamics can be influenced by various factors, including cultural norms, values, and beliefs, as well as individual personalities, experiences, and life events. Family dynamics can have a significant impact on an individual's attitudes, behaviors, and intentions, including those related to entrepreneurship. The chapter reviews various theoretical frameworks and theories, including the Theory of Planned Behavior, Social Cognitive Theory, and Regulatory Focus Theory, to understand the relationship between self-efficacy and entrepreneurial intentions. The literature suggests that self-efficacy, family influence, personality traits, and informal support all play a significant role in shaping entrepreneurial intention. 
The methodology adopted for this book chapter critical review was the teaching case approach. This is when a rich narrative of a concept is done and provides information, but neither analysis nor conclusions is made. In the same vein the influence of family dynamics on entrepreneurial intentions and self-efficacy across different cultural context was done. It was found that family dynamics play a crucial role in shaping entrepreneurial intentions and self-efficacy across different cultural contexts, these contexts include, Asia, where China and Pakistan were looked at, in Poland, the US, and Africa, especially Southern Africa. For instance, in the context of Pakistan, a study found that self-efficacy influences entrepreneurial intentions through regret, while the absence of family support increases regret, while in South Africa, the study found that entrepreneurship education moderated the influence of need for achievement and family support on entrepreneurial intentions in a positive direction. 
However, the influence of family dynamics on entrepreneurship can vary depending on the specific context and cultural norms, necessitating further research to fully understand this complex relationship, was explored here in the book chapter. 
However, there are gaps in the literature regarding the influence of cultural factors and the impact of various types of family dynamics on entrepreneurial intention. The chapter concludes by discussing the implications of the literature and case studies for theory and practice and suggests areas for future research. These implications emphasize a need for further research to understand the specific aspects of family dynamics that influence entrepreneurial intention, particularly in diverse populations and sectors; it also included the need to be applied and interpreted carefully, considering the complexity of human behavior and interactions. Thirdly, it requires a need to establish a link that connects family dynamics to entrepreneurial intentions, especially in Generation Z. Fourthly, the chapter also suggests that examining the role of specific types of self-efficacy (E.g., financial self-efficacy, social self-efficacy) in entrepreneurial intention could be beneficial. Finally, the document suggests that there is a need to explore the role of cultural factors in shaping entrepreneurial intentions, by emphasizing the importance of enhancing communication, resolving conflicts, and fostering a shared vision within families to support the development of entrepreneurial intentions and self-efficacy. Future research could benefit from integrating these perspectives to develop a more comprehensive understanding of the factors influencing entrepreneurial intentions and self-efficacy.
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1.0 Introduction 
Historically, the role of social support, especially from families, has been instrumental in entrepreneurial successes (Zhu, Burmeister-Lamp & Hsu, 2017). European and Asian economies, with their rich tapestry of family-run businesses, from the Medici dynasty in Renaissance Italy to the sprawling business chaebols in modern-day South Korea, underline the persistent and evolving influence of family in entrepreneurial pursuits (Cardella, Hernandez-Sanchez & Garcia, 2020).
The trend of familial involvement in business, while rooted in history, has metamorphosed over the ages. In earlier times, it was a matter of legacy and lineage, but contemporary family enterprises exhibit a blend of tradition and modern managerial practices.
The social-cognitive theory emphasizes the role of learning from family, suggesting that entrepreneurship is often a skill honed within the family's ambit (Cardella, Hernandez-Sanchez & Garcia, 2020). The theory of planned behaviour further elaborates, suggesting that family, as a significant 'subjective norm', heavily impacts entrepreneurial intentions. Lastly, the regulatory focus theory adds nuance, explaining how entrepreneurs, influenced by their familial backdrop, set goals that are either promotion-focused or prevention-focused (Zhu, Burmeister-Lamp & Hsu, 2017).
Case Study
Case Study 1: The Tata Group (India)
One of Asia's most venerable business conglomerates, the Tata Group, offers a glimpse into the power of family dynamics and social support in the entrepreneurial journey. Founded by Jamsetji Tata in the late 19th century, the group faced numerous challenges, from colonial regulatory impediments to post-independence nationalization threats. Yet, with each generational transition, the conglomerate not only survived but thrived, thanks in no small measure to the family's cohesive vision and the emotional and strategic support they provided one another (Zhu, Burmeister-Lamp & Hsu, 2017). 
The Tata journey aligns with the social-cognitive theory, which underscores the importance of learning within a social context. The Tata heirs have often spoken of lessons imbibed from their predecessors, shaping their leadership styles and decisions. The theory of planned behaviour also finds resonance here, with attitudes towards entrepreneurship being molded by familial norms and a long-standing legacy. The regulatory focus theory elucidates the Group's goal-setting tendencies, influenced heavily by its familial ethos and societal expectations.
Case Study 2: Donald Trump
Donald Trump's journey exemplifies the ebbs and flows of entrepreneurship. Faced with a series of business bankruptcies, Trump's ability to rebound each time is a testament to his resilience and the value of social support systems. His family played a pivotal role in providing not just financial backing but also the emotional sustenance needed to navigate such tumultuous times. This case affirms the propositions of the social-cognitive theory, emphasizing the role of observational learning, reinforcements, and social reactions in shaping entrepreneurial behaviors (Kosuri & Pantin, 2021). 
Moreover, Trump's trajectory aligns with the theory of planned behavior, emphasizing the connection between intentions and behaviors. These are shaped by various factors such as attitudes, subjective norms—in this case, family—and perceived behavioral control. His experiences also resonate with regulatory focus theory, which outlines how individuals pursue goals based on motivational concerns. 
The case study above, provides an apt transition into the increasing relevance of family dynamics in shaping entrepreneurial intentions and self-efficacy in our fast-paced economic landscape. Entrepreneurship, is seen as a vital engine for economic growth and innovation, calls for a comprehensive grasp of the multifaceted factors that influence an individual's entrepreneurial aspirations and their belief in their ability to succeed. Among these factors, the role of family dynamics has emerged as particularly influential, receiving significant scholarly attention in recent years.
Family dynamics, which include elements such as parental influence, family support, and the overall family environment, can significantly mold an individual's perspective towards entrepreneurship and their confidence in their entrepreneurial capabilities. However, the relationship between family dynamics and entrepreneurial intention and self-efficacy is intricate and multi-dimensional, necessitating a comprehensive investigation.
This chapter aims to delve into the fascinating intersection of family dynamics and entrepreneurship. The objectives of this chapter are threefold:
1. To explore the role of the family in the entrepreneurial process, including the extent of family involvement and support.
2. To examine the impact of family dynamics on the success of the business, including challenges faced and strategies used to overcome them.
3. To investigate the role of societal norms and values in shaping the relationship between family and entrepreneurship.
The structure of this chapter is as follows:
Initially, it will offer a comprehensive review of the existing literature on the influence of family dynamics on entrepreneurial intention and self-efficacy. This will encompass an examination of key theories and empirical studies in the field. 
Subsequently, the chapter will present a series of case studies that exemplify the theories and concepts discussed in the literature review. These case studies will offer practical and teachable insights into how family dynamics can shape entrepreneurial intentions and self-efficacy in real-world contexts.
Finally, the chapter will discuss the implications of the literature and case studies for theory and practice and suggest areas for future research. By exploring the influence of family dynamics on entrepreneurial intention and self-efficacy, this chapter aims to contribute to our understanding of the personal and contextual factors that shape entrepreneurship.
1.1 Problem Statement
Historically, family-owned enterprises have been a cornerstone of global economic activity, especially prominent in European and Asian contexts. This deep-rooted tradition highlights the profound interplay between entrepreneurship and family dynamics. Despite entrepreneurship acknowledged value to economic progress, the journey is laden with relational challenges stemming from family expectations and obligations, emotional tribulations of striking a balance between personal and professional realms, and informational dilemmas pertaining to business acumen transfer within family-run ventures (Cardella, Hernandez-Sanchez & Garcia, 2020).
The interplay between family dynamics and entrepreneurial intentions has been studied extensively in the field of entrepreneurial research. However, there's a noticeable gap in understanding how varying familial interactions, roles, and patterns directly influence an entrepreneur's intentions and eventual success (Zhu, Burmeister-Lamp & Hsu, 2017). Given the profound impact family can have on an individual's professional journey, there's an urgent need to dissect and comprehend these dynamics further.  As economies and societies evolved, and as entrepreneurial horizons broadened, it became increasingly imperative to discern: How do family dynamics, laden with societal norms and historical expectations, impact entrepreneurial success and decision-making?
Research Questions:
1. In what ways do family dynamics, bolstered by societal norms, affect an individual's propensity and confidence in undertaking entrepreneurial endeavours?
2. What unique challenges emerge from the confluence of family and business, and how are these navigated?
3. How do extant societal values and traditions mold the role of family in entrepreneurial ventures?
2.0 Family Dynamics and Entrepreneurial Intentions
Family dynamics refers to the patterns of interactions among family members and the rules that govern these behaviours. These dynamics can vary greatly from family to family, and understanding them can help improve family relationships, increase self-awareness and confidence, resolve conflicts healthily, and provide a sense of security (Jabbari, & Rouster, 2022). For example, family dynamics can include patterns of communication, roles and responsibilities, problem-solving, decision-making, and beliefs and values. These dynamics can be influenced by various factors such as family size, the level of parental control, and the presence of any special circumstances such as divorce, illness, or disability (Jabbari, & Rouster, 2022).
The Lee Family Business
The Lee family, based in Seoul, South Korea, has been in the textile business for three generations. With changing family dynamics over the decades, their business experienced fluctuations in growth. Youngest son Joon, after studying abroad, returned with intentions to diversify the business, but faced resistance from elder family members. This case examines how their family's communication patterns and roles influenced Joon's entrepreneurial intentions and the eventual direction the business took (Shen, 2015).
2.1. Family Dynamics in an entrepreneurial context
Family dynamics can play a pivotal role, for instance, a study by Bignotti and Le Roux (2016) found that entrepreneurship education and entrepreneurial characteristics per se do not positively influence entrepreneurial intentions. However, once interaction effects were introduced, entrepreneurship education moderated the influence of the need for achievement and family support on entrepreneurial intentions in a positive direction. In another study by Fitz-Koch, Cooper, and Discua Cruz (2019), they found that understanding the complexities and dynamics of family business groups begins with recognizing that the intentions and actions of business members are simultaneously actions and intentions of family members. This study shows that business groups can be the outcome of an emerging strategy that is aligned with family members’ identities as well as the context in which they operate.
In a different context, a study by Gubik (2019) found that the most important factors influencing attitudes towards entrepreneurship are identified and the entrepreneurial intentions towards entrepreneurship are determined, the fields of intervention targeting the creation of as many new and viable enterprises as possible can be defined. These studies suggest that family dynamics, including the level of family support and the alignment of family and business identities, can significantly influence entrepreneurial intentions. However, it's also important to note that other factors, such as entrepreneurship education and individual characteristics, can also play a role and may interact with family dynamics in complex ways.
2.2 The Role of Family in the Entrepreneurial Process
The family plays a crucial role in the entrepreneurial process. This role can be manifested in various ways, including the provision of financial support, emotional support, and practical assistance. The family can also serve as a source of inspiration and role models for aspiring entrepreneurs. However, the role of the family in the entrepreneurial process is not always positive. In some cases, family dynamics can create obstacles and challenges for entrepreneurs. For instance, family conflicts can distract entrepreneurs from their business activities, and family responsibilities can limit the time and energy that entrepreneurs can devote to their businesses.
The Di Angelo Wineries
Hailing from the vineyards of Tuscany, Italy, the Di Angelo family boasts a legacy of fine wines. However, when Sofia Di Angelo decided to expand into the U.S. market, she met with skepticism from her family, emphasizing traditional methods. The case sheds light on how familial roles, responsibilities, and emotional support, or lack thereof, can shape entrepreneurial processes (Pesic & Dalgaard, 2013).
2.3 Impact of Family Dynamics on Business Success
Family dynamics can have a significant impact on the success of a business. Positive family dynamics, such as strong communication, mutual respect, and shared values, can contribute to a supportive and nurturing environment for the business. On the other hand, negative family dynamics, such as conflicts, power struggles, and lack of trust, can create a stressful and disruptive environment that can hinder the business's growth and success.
Some of the Impact includes:
Negative family dynamics can introduce substantial obstacles for family businesses. These challenges often manifest in the following ways:
· Disputes over resource allocation and leadership: Disagreements among family members regarding the distribution of resources or the assignment of leadership roles can instigate conflicts detrimental to the business (Rahim, 2023).
· Communication gaps: Avoidance of challenging conversations can lead to misunderstandings and a lack of trust within the family, which can negatively impact the business (Sue, 2016).
· Interpersonal tension: Divergent expectations for the business among family members can create friction and resentment, further complicating business operations (Hoover and Hoover, 2013).
· The decline in revenue and success: Negative family dynamics can significantly affect the business's performance. The family's systems and responses to disruptions can have profound effects on gross revenue and the owner's perceived success (Nose, Korunka, Frank and 2017).
These challenges, if not addressed, can lead to the disintegration of the family business. To mitigate these issues, family businesses may need to focus on enhancing communication, resolving conflicts, and fostering a shared vision. Establishing decision-making processes that balance the business's needs with family members' expectations can also be beneficial (Rahim, 2023; Sue, 2016).
The Chan Conundrum
The Chan family business in Hong Kong was a thriving electronics enterprise. However, unresolved disputes between siblings Helen and Richard over leadership roles and resource allocation led to a decline. Their case underscores the significant role family dynamics play in the success, or downfall, of a family business (Au, Chiang and Birtch, 2013).
3.0 Entrepreneurial Intentions
In the context of entrepreneurial intentions, family dynamics refers to the influence of familial relationships, roles, and interactions on an individual's aspiration and capability to initiate and manage a business. The concept of family dynamics is expansive and can include various aspects such as parental influence, family support, family business background, and family values and norms Vershinina, Rodgers, Mcadam and Clinton, 2019).
One argument supporting the influence of family dynamics on entrepreneurial intentions posits that the family serves as a crucial socializing agent that shapes an individual's attitudes, behaviours, and intentions, including those related to entrepreneurship. For instance, Rachmawan, Lizar, and Mangundjaya (2015) found that self-efficacy, which can be nurtured within the family environment, has a positive and significant influence on entrepreneurial intention. Similarly, Altinay, Madanoglu, Daniele, and Lashley (2012) suggested that family entrepreneurial background and innovation influence the intention to start a new business.
Conversely, family dynamics may not always exert a positive influence on entrepreneurial intentions. For instance, Rachmawan et al. (2015) found that parental influence does not significantly influence entrepreneurial intention. This suggests that while the family environment can provide support and resources, it does not necessarily translate into a desire to engage in entrepreneurial activities.
Another counterargument is that the influence of family dynamics on entrepreneurial intentions may be moderated or influenced by other factors. For example, Turulja, Veselinović, Agić, and Pašić-Mesihović (2020) found that the negative relationship between the fear of failure and entrepreneurial intention is moderated by informal support, such as support from family and friends. This suggests that the influence of family dynamics on entrepreneurial intentions is not straightforward and can be affected by individual psychological factors and external support systems.
Entrepreneurial Intentions - The Nguyen Tech Venture
Trang Nguyen, from Hanoi, Vietnam, comes from a family of traditional crafters. Despite her family's lack of understanding of the tech industry, Trang pursued her passion, influenced by her family's strong work ethic and values. The Nguyen case delves into the notion that while family might not always directly influence the entrepreneurial intentions in terms of the business domain, they do play a role in shaping the drive, ambition, and values of the entrepreneur (Nguyen, 2015).

4.0 Societal Norms, Values, and Entrepreneurship 
Societal norms and values can shape the relationship between family and entrepreneurship in significant ways. In societies that value entrepreneurship and view it as a desirable career path, families are more likely to encourage and support their members' entrepreneurial aspirations. Conversely, in societies that view entrepreneurship as risky or undesirable, families may discourage their members from pursuing entrepreneurial activities.
Entrepreneurial Ambitions in a Traditional Society.
Background:
Samira was born and raised in a conservative town in Northern India. Coming from a tight-knit community, societal norms played a significant role in shaping family decisions. As is typical in many parts of India, familial opinions, particularly those of elders, are often highly valued, and the broader society’s view on specific roles can overshadow personal desires (Derne, 1994).
Dilemma:
Samira was always passionate about creating a start-up focused on eco-friendly products after her undergraduate studies in environmental science. She noticed a gap in the market for affordable, sustainable goods and felt she could create a niche. However, the society she lived in largely believed that young women, especially those of her age, should focus on marriage and family rather than the unpredictable world of entrepreneurship (Kanter, 1977).
While her friends from college, based in more urban settings, had their family's full support in pursuing start-ups, Samira's family was hesitant. They believed in the traditional path for women and feared the backlash of society, which might label her as "too ambitious" or "not focused on her primary duties."
Outcome:
Against her family's wishes, Samira decided to move to Bengaluru, the start-up hub of India, to pursue her dream. With the challenges of being away from home and facing societal criticisms both from her hometown and peers, the journey wasn't easy. However, her passion and the mentorship she received in Bengaluru helped her navigate through the challenges.
Two years down the line, her start-up began to gain traction. As her success stories started appearing in local newspapers, the same societal norms that once looked down on her entrepreneurial ambitions began to celebrate her achievements. Witnessing her accomplishments, her family's perspective changed. They not only became supportive but also became her biggest cheerleaders.
Samira's journey demonstrates the profound influence societal norms can have on entrepreneurial aspirations, especially for women in traditionally conservative settings. It underscores the idea that while societal norms and values are significant, they can evolve and adapt with time and success stories.
Discussion Questions:
1. How do societal norms in various cultures influence entrepreneurial ambitions, especially for women?
2. What are the challenges faced by individuals who go against the societal grain to pursue their entrepreneurial dreams?
3. How can society play a role in fostering a more inclusive entrepreneurial ecosystem?
4.1 The Influence of Societal Norms and Values on Family Dynamics and Entrepreneurship
Societal norms and values significantly shape the entrepreneurial landscape within a family. These norms and values can either foster or hinder entrepreneurial activities within the family. For instance, in societies where entrepreneurship is highly valued and encouraged, family members are more likely to support and engage in entrepreneurial activities. Conversely, in societies where entrepreneurship is not highly valued or even discouraged, family members may be less supportive of entrepreneurial activities.
A study by Stephan and Uhlaner (2010) provides a compelling example of the role of societal norms and values in shaping the relationship between family and entrepreneurship. They conducted a cross-national study testing a framework relating cultural descriptive norms to entrepreneurship in a sample of 40 nations. The article identified two higher-order dimensions of culture – socially supportive culture (SSC) and performance-based culture (PBC) – and related them to entrepreneurship rates and associated supply-side and demand-side variables. Their findings provide strong support for a social capital/SSC and supply-side variable explanation of entrepreneurship rate (Stephan and Uhlaner, 2010).
Societal norms and values can also influence the types of entrepreneurial activities that are considered acceptable or desirable. For instance, in some societies, certain types of businesses may be considered more prestigious or acceptable than others. This could influence the types of entrepreneurial activities that individuals and families engage in (Stephan and Pathak, 2016).
Moreover, societal norms and values can also shape the family's attitudes and behaviours towards entrepreneurship. For instance, if a society values independence and risk-taking, families in that society may be more likely to encourage their members to pursue entrepreneurial activities. On the other hand, if a society values stability and security, families in that society may be more likely to discourage their members from pursuing entrepreneurial activities (Autio, Pathak and Wennberg, 2013).
In conclusion, societal norms and values play a crucial role in shaping the relationship between family dynamics and entrepreneurship. Understanding these societal influences is essential for developing effective strategies to promote entrepreneurship and support entrepreneurs. Future research could further explore this topic and provide more specific insights into the role of societal norms and values in shaping the relationship between family dynamics and entrepreneurship.
The Sharma Family & The Kowalski Family: Societal Perceptions and the Entrepreneurial Dream
Background:
The Sharma family resides in Bangalore, India—a city often touted as the Silicon Valley of India. Entrepreneurship is revered here, with a robust startup ecosystem supported by government policies, abundant venture capital, and a young, tech-savvy population (Ghosh & Natarjan, 2019). Societal norms in India, especially in its urban centers, have been shifting to view entrepreneurship as an aspirational career path (Sivathanu & Pillai, 2020).
Contrastingly, the Kowalski family hails from a small town near Warsaw, Poland. While Poland boasts a growing economy, traditional sectors like manufacturing dominate the landscape. In smaller towns, there is still a societal leaning towards pursuing stable jobs over entrepreneurial ventures, especially given Poland's tumultuous past with economic stability (Daszkiewicz & Wach, 2014). 
Dilemma: 
Raj Sharma, a young engineer in India, has a passion for renewable energy. With India's push for sustainability and the country's favorable view of entrepreneurship, Raj's family is not only supportive but actively encourages him to launch his startup. His parents, while not entrepreneurs themselves, understand the changing societal landscape and believe in the merits of risk-taking in the modern economy (Sivathanu & Pillai, 2020).
Meanwhile, in Poland, Jakub Kowalski has a similar passion for sustainable energy solutions. However, the narrative here is different. His family, recalling economic hardships and valuing job security, fears the unpredictability of entrepreneurship (Kurten, 2018). They would rather Jakub secure a stable job with a multinational company than take a risk with a startup. 
Outcome: 
Backed by his family's moral and sometimes financial support, Raj launches his renewable energy startup in Bangalore. Leveraging the city's vast network of mentors, investors, and fellow entrepreneurs, his business thrives. The Sharma family's encouragement, rooted in India's budding entrepreneurial culture, plays a crucial role in Raj's success.
On the other hand, Jakub faces an uphill battle. Despite his determination, the lack of family support affects his self-confidence. He juggles between a part-time job to finance his venture and working on his startup. Eventually, after a prolonged struggle and without adequate resources or support, Jakub puts his entrepreneurial dream on hold and takes up a full-time role in a multinational firm.
Discussion Questions:
1. How do societal norms in different countries shape family dynamics regarding entrepreneurship?
2. How can young entrepreneurs navigate and possibly change deeply entrenched family views on entrepreneurship?
3. Can government policies and societal changes influence family perspectives on entrepreneurial ventures?

4.2 Influence of Family Dynamics on Entrepreneurship Intentions & Self-Efficacy across different Scenarios
The influence of family dynamics on entrepreneurship intentions and self-efficacy is a multifaceted topic that has been explored in various contexts, including Europe, the Asia, Europe and Africa. This analysis will critically discuss the role of family dynamics in shaping entrepreneurial intentions and self-efficacy, supported by empirical evidence from two articles each.
China, the US, Southern-Africa, Latin America, and Poland
Family dynamics can significantly shape an individual's entrepreneurial intentions and self-efficacy. According to a study published in Springer, family factors are recognized as important indicators in the establishment of a business (Alberto-Molina, 2020). The article presents five empirical examples that show connections between the gender variable in the family and the entrepreneurial decision, with important evidence for China, the US, Southern Africa, Latin America, and Poland. The article also provides a theoretical framework to understand the process of succession in family firms. In addition to these specific issues on entrepreneurship and self-employment, this article also includes other labor topics related to family variables, such as occupational gender segregation, maternal employment, mothers’ work, family conflict, and job insecurity (Yuan, Hu, & Rong, 2021). The study suggests that businesses created by autonomous, family-motivated entrepreneurs have a higher chance of survival. This implies that the family environment can foster a sense of autonomy and motivation, which are crucial for entrepreneurial success.
Entrepreneurial activities are the outcome of various individual dispositional and environmental factors. A study conducted by Ahmed et al. (2021) aimed to investigate the impact of entrepreneurial self-efficacy on intentions through the mediating role of regret and moderation of family support. The study collected data through a questionnaire from 435 students of three large public sector universities at two points of time with an interval of four months. The findings suggest that self-efficacy influences entrepreneurial intentions through regret, while the absence of family support increases regret (Ahmed et al., 2021).  As the family support is often perceived to be absent in the Pakistani entrepreneurial culture, the outcomes are distinctive. These findings add value in the existing literature by linking family support, self-efficacy and regret association, and their ultimate influence on entrepreneurial intentions (Ahmed et al., 2021).
The study further highlights several variables related to the family that influence entrepreneurship, including gender, age, marital status, parenthood, and family income. For instance, it is reported that female self-employment is positively associated with the presence of children in the family. This suggests that family dynamics, such as having children, can influence women's entrepreneurial intentions and self-efficacy. Moreover, being married is a significant determinant of self-employment, especially among women. This indicates that marital status, a key aspect of family dynamics, can influence entrepreneurship intentions and self-efficacy.
Africa (South Africa) 
The article by Bignotti and Le-Roux (2016), "Unravelling the conundrum of entrepreneurial intentions, entrepreneurship education, and entrepreneurial characteristics" investigated the individual and combined effect of entrepreneurship education and entrepreneurial characteristics on youth entrepreneurial intentions. The study found that entrepreneurship education and entrepreneurial characteristics per se do not influence entrepreneurial intentions positively, but also discusses the importance of social networks, which include family networks, for entrepreneurs in a developing country context like South Africa. However, once interaction effects were introduced, entrepreneurship education moderated the influence of need for achievement and family support on entrepreneurial intentions in a positive direction. 
In conclusion, family dynamics play a significant role in shaping entrepreneurship intentions and self-efficacy in Asia (China and Pakistan), Poland and the US, then Africa. Factors such as gender, age, marital status, parenthood, and family income, entrepreneurial education and entrepreneurial characteristics as well as the level of family support, can significantly influence an individual's entrepreneurial intentions and self-efficacy. However, it is important to note that the influence of family dynamics on entrepreneurship can vary depending on the specific context and cultural norms. Therefore, further research is needed to fully understand the complex relationship between family dynamics and entrepreneurship in different cultural contexts.
The Rodriguez Legacy: Balancing Tradition and Innovation in Mexico
Background: 
The Rodriguez family has been a prominent name in Guadalajara, Mexico, for generations. Starting with a small brick-and-mortar store selling traditional Mexican handicrafts in the early 1900s, the family business expanded into a chain of stores across the country. The family's entrepreneurial ventures have traditionally been in retail and real estate (Ralat, 2020).
Dilemma: 
Carlos Rodriguez, the youngest of the third generation, recently graduated from a university in the U.S. with a degree in digital marketing. He recognized the global demand for authentic Mexican handicrafts and saw the potential of leveraging technology to tap into the international market through e-commerce. However, his vision for an online platform selling Mexican handicrafts was met with skepticism by the older members of the Rodriguez family. They believed in the traditional way of doing business, valuing face-to-face interactions and fearing the unfamiliarity of the digital world (Hernández-Linares, López-Fernández, Garcia-Piqueres, Cunha & Rego, 2023). 
Moreover, some family members doubted Carlos's self-efficacy due to his young age and perceived lack of experience in the "real world" of business. His cousins, who were of a similar age, were more inclined to follow the tried and tested path, seeing it as a safer option (Morales-Gualdron & Roig, 2005). This created tension in family meetings where the future of the business was discussed.
Outcome: 
Carlos, determined to prove the potential of his idea and backed by a few supportive family members, started a small online platform using his savings. The initial months were challenging, but as international orders started pouring in, the business began to thrive. 
Recognizing the success and potential of the e-commerce model, the older generation began to acknowledge the changing business landscape. They offered to invest in Carlos's venture to expand it further. With the combined resources and knowledge of both the traditional and modern aspects of business, the Rodriguez family successfully merged their brick-and-mortar legacy with the digital age, reaching customers worldwide.
Carlos's journey not only transformed the family's business but also brought about a change in their mindset. The older generation realized the importance of adapting to changing times, while the younger members witnessed the value of resilience, innovation, and bridging generational gaps for entrepreneurial success.
Discussion Questions:
1. How do family dynamics influence the entrepreneurial intentions of younger members in multi-generational businesses?
2. How can generational gaps be bridged in family businesses to ensure growth and adaptation to changing business environments?
3. What role does self-efficacy play in determining the success of young entrepreneurs in traditional family settings?

5.0 Entrepreneurial Self-Efficacy (ESE)
The concept of "entrepreneurial self-efficacy" (ESE) is a significant topic in entrepreneurship research. It refers to an individual's belief in their ability to successfully perform entrepreneurial tasks and roles. This belief is often seen as a key determinant of entrepreneurial intentions and actions (Neneh, 2020).
Zhao, Seibert, and Hills (2005) conducted a study that highlighted the mediating role of self-efficacy in the development of students' intentions to become entrepreneurs. They found that self-efficacy fully mediated the effects of perceived learning from entrepreneurship-related courses, previous entrepreneurial experience, and risk propensity on entrepreneurial intentions. However, they also found that gender was not mediated by self-efficacy but had a direct effect such that women reported lower entrepreneurial career intentions.
Piperopoulos and Dimov (2015) examined the relationship between students' self-efficacy beliefs and entrepreneurial intentions in the context of entrepreneurship courses. They found that higher self-efficacy was associated with lower entrepreneurial intentions in theoretically oriented courses and higher entrepreneurial intentions in practically oriented courses. This suggests that the nature of the entrepreneurship course, whether theoretically or practically oriented, can influence the relationship between self-efficacy and entrepreneurial intentions.
Hmieleski and Baron (2008) explored the effects of entrepreneurial self-efficacy on firm performance and found that these effects were moderated by dispositional optimism and environmental dynamism. In dynamic environments, the effects of high entrepreneurial self-efficacy on firm performance were positive when combined with moderate optimism, but negative when combined with high optimism. In stable environments, the effects of self-efficacy were relatively weak and were not moderated by optimism.
Newman, Obschonka, Schwarz, Cohen, and Nielsen (2019) conducted a systematic review of the literature on entrepreneurial self-efficacy, highlighting its theoretical foundations, measurement, antecedents, and outcomes. They suggested the need to consider alternative theoretical perspectives to improve understanding of how ESE influences outcomes at different levels of analysis. They also identified a need to examine the factors which drive short-term fluctuations and long-term changes in ESE and to investigate whether ESE can be treated as a collective-level phenomenon.
Luthans and Ibrayeva (2006) examined the self-efficacy of entrepreneurs in the transition economies of Kazakhstan and Kyrgyzstan. They found that their self-efficacy had a direct and mediating impact on performance. This study contributes to a better understanding of successful entrepreneurial practices in countries undergoing the difficult process of transition to a market economy.
Journey of Entrepreneurial Self-Belief: Li Ming and Sofia Rodriguez.
Case 1: Li Ming’s Transformation through Entrepreneurship Education
Background: 
Li Ming is a final-year business student in Shanghai, China. China has rapidly evolved into an entrepreneurial powerhouse, spurred by supportive government policies, technological advancements, and significant market potential (Mirko, D’Agostino & Jin, 2023). However, Li Ming, despite being technically sound, has always been apprehensive about starting her own venture.
Journey:
During her final year, Li enrolls in an intensive entrepreneurship course, a curriculum infused with not only theory but also real-world challenges and mentorship. The course requires students to develop a business plan, pitch it to real investors, and receive feedback from successful entrepreneurs (Zhao, Seibert and Hills, 2005).
Throughout the course, Li Ming's perception changes. She starts believing in her abilities to navigate the entrepreneurial world, understand market dynamics, and build a viable business model. This development in her Entrepreneurial Self-Efficacy (ESE) significantly shapes her intention to launch her startup upon graduation.
Outcome:
Post-graduation, Li Ming takes the leap, bolstered by her heightened ESE. She successfully launches a fintech startup, attributing much of her success and confidence to the entrepreneurship course.
Case 2: Sofia Rodriguez and Her Venture in a Dynamic Landscape
Background: 
Sofia Rodriguez, from Santiago, Chile—a Latin American nation known for its thriving start-up ecosystem, particularly in technology and innovation sectors (Khavul, Bruton & Wood, 2009), had always been an optimist. With a dream of making a mark in the e-commerce space, she launched her venture amidst rapid technological changes and fierce competition.
Journey: 
Sofia's high ESE and optimism were her driving forces. Even in challenging times, such as facing logistics issues or dealing with unsatisfied customers, her intrinsic belief in her abilities ensured she found solutions. She continuously adapted, learning from mistakes, and seeking mentorship from industry veterans (Boyd & Vizikis, 1994).
Sofia's resilience, coupled with her high ESE, ensured her team remained motivated. Her optimism became infectious, leading to a positive organizational culture.
Outcome: 
Despite facing multiple challenges typical in a dynamic e-commerce environment, Sofia's firm outperformed many competitors. Her steadfast belief in her entrepreneurial abilities, backed by optimism, played a pivotal role in her firm's success and longevity in the market.
Discussion Questions:
1. How does entrepreneurial education impact an individual's ESE and subsequently their entrepreneurial intentions?
2. How can entrepreneurs maintain high levels of ESE in rapidly changing environments?
3. How does an entrepreneur's ESE influence their team and overall firm performance?
6.0 Case studies review
The role of parent’s influence and self-efficacy on entrepreneurial intention" by Rachmawan, Lizar, and Mangundjaya (2015): This study found that self-efficacy has a significant positive influence on entrepreneurial intention, but parental influence does not significantly affect entrepreneurial intention. The study suggests that developing self-efficacy through training, coaching, and mentoring can enhance entrepreneurial intention.
The influence of family tradition and psychological traits on entrepreneurial intention" by Altinay, Madanoglu, Daniele, and Lashley (2012): This article suggests that family entrepreneurial background and innovation influence the intention to start a new business. It also found a positive relationship between tolerance of ambiguity and risk-taking propensity and a negative relationship between locus of control and risk-taking propensity.
The effects of demographic, cognitive and institutional factors on the development of entrepreneurial intention: Toward a socio-cognitive model of entrepreneurial career" by Farashah (2015): This study found that entrepreneurial self-efficacy beliefs and entrepreneurial career outcome expectations are significantly correlated with entrepreneurial intention. It also found that mastery experience, exposure to a role model, social persuasion through media, and fear of failure are significant sources of entrepreneurial self-efficacy.
Familial factors, personality traits and self-efficacy as determinants of entrepreneurial intention among vocational based college of education students in Oyo State, Nigeria" by Akanbi and Alayande (2013): This study found that familial factors, certain personality traits (extraversion, agreeableness, conscientiousness, neuroticism, openness), and self-efficacy significantly contribute to the prediction of entrepreneurial intention.
Influence of Family Circumstances, Peer Circumstances, and Entrepreneurial Learning on Entrepreneurial Interests with Self-Efficacy as Intervening Variables" by Supandi, Wulandari, and Naufalin (2022): This study suggests that family environment, peer environment, and entrepreneurship learning directly affect entrepreneurial interest and self-efficacy.
Influence of Family Environment on Generation Z's Entrepreneurial Intention through Self-Efficacy" by Mahfudzi and Fitri (2022): This study found that the family environment has a positive and significant effect on entrepreneurial intention through self-efficacy in Generation Z. It suggests that the family environment plays a crucial role in shaping the entrepreneurial intention of the younger generation.
Big Five personality traits, entrepreneurial self-efficacy and entrepreneurial intention A configurational approach" by Şahin, Koçman, Karadağ, and Tuncer (2019): This research suggests that a high level of entrepreneurial intention can be realized through multiple configurations of the big five personality traits and entrepreneurial self-efficacy. It highlights the importance of personal characteristics in shaping entrepreneurial intentions.
"Entrepreneurial intention of students in Bosnia and Herzegovina: what type of support matters?" by Turulja, Veselinović, Agić, and Pašić-Mesihović (2020): This study found that informal support, perceived as support from family and friends, exerts a significant positive influence on entrepreneurial intentions. It also found that fear of failure has a significant adverse impact on entrepreneurial intentions, but this negative relationship is dampened by informal support.
In my opinion, there is a strong correlation between self-efficacy and entrepreneurial intention. This is a recurring theme in the studies by Rachmawan, Lizar, and Mangundjaya (2015), Farashah (2015), Akanbi and Alayande (2013), Supandi, Wulandari, and Naufalin (2022), Mahfudzi and Fitri (2022), and Şahin, Koçman, Karadağ, and Tuncer (2019). These studies suggest that self-efficacy, which refers to an individual's belief in their ability to succeed in specific situations or accomplish a task, plays a significant role in fostering entrepreneurial intention. It also implies that interventions aimed at enhancing self-efficacy, such as training, coaching, and mentoring, could potentially boost entrepreneurial intention. 
Furthermore, the role of family and parental influence on entrepreneurial intention, however, appears to be more nuanced. While Rachmawan, Lizar, and Mangundjaya (2015) found that parental influence does not significantly affect entrepreneurial intention, other studies such as those by Altinay, Madanoglu, Daniele, and Lashley (2012), Akanbi and Alayande (2013), Supandi, Wulandari, and Naufalin (2022), and Mahfudzi and Fitri (2022) suggest that family environment and familial factors can have a significant impact on entrepreneurial intention. These differences might be due to differences in the specific familial factors examined in these studies, or they might reflect cultural or contextual differences between the populations studied. 
Alternatively, personality traits also emerge as a significant factor in entrepreneurial intention. The studies by Altinay, Madanoglu, Daniele, and Lashley (2012), Akanbi and Alayande (2013), and Şahin, Koçman, Karadağ, and Tuncer (2019) all highlight the role of various personality traits, including tolerance of ambiguity, risk-taking propensity, the big five personality traits (extraversion, agreeableness, conscientiousness, neuroticism, openness), and locus of control, in shaping entrepreneurial intention.
Moreover, the study by Turulja, Veselinović, Agić, and Pašić-Mesihović (2020) introduces the concept of informal support, such as support from family and friends, as a significant positive influence on entrepreneurial intentions. This study also highlights the role of fear of failure, suggesting that while it can harm entrepreneurial intentions, this effect can be mitigated by informal support.
In summary, these articles collectively suggest that entrepreneurial intention is influenced by a complex interplay of factors including self-efficacy, familial influences, personality traits, and informal support. Further research could explore these relationships in more detail, potentially leading to more effective interventions to foster entrepreneurial intention.
6.1 Gaps Identified in the Literature
The existing literature indicates that self-efficacy, family influence, and personality traits significantly contribute to entrepreneurial intention. However, there are notable gaps in the literature, particularly regarding the influence of cultural factors and the impact of various types of family dynamics on entrepreneurial intention. These areas could be explored in future research.
Furthermore, there is a need to establish a link that connects family dynamics to entrepreneurial intentions, especially in Generation Z. While many studies focus on individual traits or broader social influences, the specific role of family dynamics warrants further exploration. Additionally, understanding how different aspects of the family environment influence self-efficacy, which in turn impacts entrepreneurial intentions, could be a valuable area of research (Mahfudzi and Fitri, 2022; Supandi, Wulandari, and Naufalin, 2022).
In terms of entrepreneurial self-efficacy (ESE), one potential gap in the existing literature that this chapter could address is the role of specific types of self-efficacy in entrepreneurial intention. While self-efficacy is often treated as a general construct, examining the role of specific types of self-efficacy (e.g., financial self-efficacy, social self-efficacy) in entrepreneurial intention could be beneficial. Another potential gap is the role of cultural factors in shaping entrepreneurial intentions, as most of the existing studies focus on individual and family factors (Farashah, 2015; Şahin, Koçman, Karadağ, and Tuncer, 2019).
The study by Rachmawan, Aprilianti-Lizar, and Mangundjaya (2015) focused on the role of self-efficacy and parental influence on entrepreneurial intentions, finding that self-efficacy has a significant positive influence on entrepreneurial intention. However, it does not delve deeply into the specific aspects of family dynamics that might influence entrepreneurial intention, leaving room for further research in this area (Rachmawan, et al., 2015).
The study by Altinay, Madanoglu, Daniele, and Lashley (2012) suggests that family dynamics, specifically family entrepreneurial tradition, can have a significant impact on entrepreneurial intention. However, the study is limited to the hospitality industry and may not be generalizable to other sectors (Altinay, et al., 2012).
Rachmawan, Aprilianti-Lizar, and Mangundjaya (2015) investigated the role of self-efficacy and parental influence on entrepreneurial intention. The study provided a comprehensive view of the factors influencing entrepreneurial intention, including family dynamics. However, it did not focus specifically on family dynamics, indicating a gap in the literature (Rachmawan, et al., 2015).
Lastly, the study by Akanbi and Alayande (2013) explored the influence of familial factors, personality traits, and self-efficacy on entrepreneurial behaviour among college of education students. The study provided a nuanced view of the role of family dynamics in entrepreneurial intention, but it is limited to a specific population (vocational-based college of education students in Oyo State, Nigeria), indicating a need for further research in diverse populations (Akandi and Alayande, 2013).
6.2 Review of Theoretical Frameworks
The studies on family dynamics, entrepreneurial intentions, and self-efficacy have used various theoretical frameworks. Here are some of the key findings from the reviews:
The first theoretical framework reviewed was the paper titled "Abundance of strange attractors" by Mora and Viana (1993), which provides a theoretical framework for understanding the dynamics of a family of diffeomorphisms of the plane. The authors performed a numerical study of this family and detected a non-trivial attractor with a highly intricate geometric structure. This theoretical framework could be relevant for understanding family dynamics in the context of the influence of the family environment on Generation Z's entrepreneurial intention. It could provide a mathematical model for understanding the complex interactions and influences within a family system. However, it's important to note that this is a mathematical model and its application to social sciences would require careful interpretation and adaptation.
For entrepreneurial self-efficacy, the reviewed article ‘The Role of Parent’s Influence and Self-Efficacy on Entrepreneurial Intention’ by Rachmawan, Aprilianti-Lizar, and Mangundjaya (2015), found that self-efficacy has a positive and significant influence on entrepreneurial intention, while parental influence does not significantly affect entrepreneurial intentions. The theoretical framework of this study is not explicitly stated, but it seems to draw on Bandura's self-efficacy theory (2003), which posits that individuals' belief in their capabilities to execute tasks affects their motivation, behaviour, and social environment.
The Influence of Family Tradition and Psychological Traits on Entrepreneurial Intention by Altinay, Madanoglu, Daniele, and Lashley (2012) investigates the influence of family tradition and psychological traits on entrepreneurial intention. The theoretical framework of this study is also not explicitly stated, but it appears to draw on theories of personality and social influence.
The Effects of Demographic, Cognitive and Institutional Factors on the Development of Entrepreneurial Intention: Toward a Socio-Cognitive Model of Entrepreneurial Career by Farashah (2015) examines the effects of various factors on the development of entrepreneurial intention, based on the Social Cognitive Career Theory. The study found that entrepreneurial self-efficacy beliefs and entrepreneurial career outcome expectations are significantly correlated with entrepreneurial intention.
The article Familial Factors, Personality Traits and Self-Efficacy as Determinants of Entrepreneurial Intention Among Vocational Based College of Education Students in Oyo State, Nigeria by Akanbi and Alayande (2013) explored the influence of familial factors, personality traits, and self-efficacy on entrepreneurial behaviour among college of education students. The theoretical framework of this study is also not explicitly stated, but it appears to draw on theories of personality and social influence.
The article titled by Peng, Lu and Kang, (2013), the Influence of Individual / Psychological Factors, Family Background Factors and Social Environment Factors on University Student's Entrepreneurial Intentions" provides an analysis of the entrepreneurial intentions of university students in Xi'an, China, and the factors that influence them. The theoretical framework of this study appears to draw on theories of social norms, attitudes, and self-efficacy in influencing entrepreneurial intentions. The study also considers the influence of family background and social environment factors, which aligns with the broader literature on the multifaceted influences on entrepreneurial intentions.
In summary, the paper "Abundance of strange attractors" by Mora and Viana (1993), provides a new perspective on family dynamics and their influence on entrepreneurial intentions. The Rachmawan, Aprilianti-Lizar, and Mangundjaya (2015), article directly addresses the role of self-belief in shaping behavior. Both papers by Altinay, Madanoglu, Daniele, and Lashley (2012) and Akanbi and Alayande (2013), address the role of individual traits and social factors in shaping behaviour.  Farashah (2015) in his article focused on the Social Cognitive Career Theory which provided a robust framework for studying entrepreneurial intentions, as it considers both individual and contextual factors. Finally, the paper by Peng, Lu and Kang (2013) appears to draw on theories of social norms, attitudes, and self-efficacy. This framework is also highly relevant to the study of entrepreneurial intentions, as it considers a wide range of individual, familial, and social factors.
In conclusion, these theoretical frameworks offer a range of perspectives on the influence of family dynamics on entrepreneurial intentions and self-efficacy. They highlight the importance of considering both individual traits and social factors, as well as the complex interactions between these factors. Future research could benefit from integrating these perspectives to develop a more comprehensive understanding of the factors influencing entrepreneurial intentions and self-efficacy.
7.0 Entrepreneurial Theories and their applications
Several theories have been used to discuss entrepreneurial intentions and self-efficacy in the literature. The prominent ones are the theory of planned behaviour, the social cognitive theory and the regulatory focus theory. 
7.1 Theory of Planned Behavior
The theory of Planned Behavior (TPB) posits that an individual's intention to engage in a behaviour (in this case, entrepreneurship) is determined by their attitude towards the behaviour, subjective norms, and perceived behavioural control, which is closely related to self-efficacy. This theory has been applied in various studies to understand entrepreneurial intentions. For instance, a study by Duong Cong Doanh and Tomasz Bernat (2019) used TPB to investigate the relationship between entrepreneurial self-efficacy and entrepreneurial intention among Vietnamese students, highlighting the indirect influence of subjective norms on entrepreneurial intention through entrepreneurial self-efficacy. The study also examined the role of subjective norms in shaping entrepreneurial intention. The authors found that subjective norms indirectly influence entrepreneurial intention through entrepreneurial self-efficacy, attitude toward entrepreneurship, and perceived behavioural control (Doanh and Bernat, 2019).  
Another study by Thomas Zellweger, Philipp Sieger, and Frank Halter (2011) also applied TPB to explore how intentional founders, successors, and employees differ in terms of locus of control and entrepreneurial self-efficacy as well as independence and innovation motives (Zellweger, Sieger and Halter, 2011).
7.2 The Social Cognitive Theory 
The Social Cognitive Theory (SCT) is another theory that has been used to discuss entrepreneurial self-efficacy. SCT emphasizes the role of observational learning, social experience, and reciprocal determinism in the development of personality. A study by Alessandro Biraglia and Vita Kadile (2017) applied SCT to investigate the role of entrepreneurial passion and creativity as antecedents of entrepreneurial intentions. They found that entrepreneurial passion has a strong positive relationship with entrepreneurial intentions, even when entrepreneurial self-efficacy is introduced as a mediator (Biraglia and Kadile, 2017).
7.3 The Regulatory Focus Theory
Regulatory focus theory has been used to understand how the nature of an entrepreneurship course (whether theoretically or practically oriented) creates a distinct motivational frame for entrepreneurship in promotion or prevention terms. A study by Panagiotis Piperopoulos and Dimo Dimov (2015) found that higher self-efficacy is associated with lower entrepreneurial intentions in theoretically oriented courses and higher entrepreneurial intentions in practically oriented courses (Piperopoulos and Dimov, 2015).
These theories provide a useful framework for understanding the roles of self-efficacy in entrepreneurial intentions and could be used to guide future research in this area.

8.0 Implication and Future Research 
While this and other existing literature provide valuable insights into the role of entrepreneurial self-efficacy, there are still gaps that need to be addressed. For instance, more research is needed to understand the negative or curvilinear effects of ESE, the effects of ESE on outcomes outside of entrepreneurial contexts, and the developmental precursors of ESE in childhood, adolescence, and early adulthood. Additionally, more research is needed to improve the measurement and research design of studies on ESE. 

9.0 Conclusion
The exploration of family dynamics and their influence on entrepreneurial intentions and self-efficacy in this chapter has revealed a complex interplay of factors. Family dynamics, encompassing parental influence, family support, family business background, and family values and norms, play a significant role in shaping entrepreneurial intentions. However, the influence of these dynamics is not uniform and can be shaped by societal norms and values. 
The case studies reviewed in this chapter highlight the multifaceted nature of these influences and the need for further research to understand them better. In particular, future research could delve deeper into the specific aspects of family dynamics that influence entrepreneurial intention and could explore these dynamics in diverse populations and sectors. 
The theoretical frameworks reviewed in this chapter provide a foundation for understanding the complex interactions and influences within a family system. However, these frameworks need to be applied and interpreted carefully, considering the complexity of human behaviour and interactions.
In conclusion, this chapter underscores the importance of understanding family dynamics in the context of entrepreneurship. It suggests that enhancing communication, resolving conflicts, and fostering a shared vision within families could potentially support the development of entrepreneurial intentions and self-efficacy. Furthermore, it highlights the need for entrepreneurship education and societal support for entrepreneurship.
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2. The Problem statement is missing Research questions are not stated A case study is expressly omitted (the book is a teaching case). - Introduced  ‘Problem Statement.’Page 5 -6.
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